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Ecotourism vs Sustainable Tourism 

Ecotourism is responsible travel to natural areas that conserves the environment and 
improves the well-being of local people. (Source: The International Ecotourism Society) 

 
Another widely cited definition of ecotourism is: 

 Purposeful travel to natural areas to understand the culture and natural history of the 
environment; taking care not to alter the integrity of the ecosystem; producing economic 
opportunities that make the conservation of natural resources beneficial to local people. 
 
Sustainable tourism is the concept of visiting a place as a tourist and trying to make only a 
positive impact on the environment, society and economy. (Source: Wikipedia) 

Tourism industry consensus agrees ecotourism is 
more focused on ecological conservation and 
educating travellers on local environments and 
natural surroundings, whereas sustainable tourism 
focuses on travel that has minimal impact on the 
environment and local communities. Ecotourism is 
a form of tourism, or a category of vacation similar 
to beach, adventure, health, or cultural, while the 
concept of sustainability can be applied to all types 
of tourism. 



Why is Sustainable Tourism important? 

We should travel in a way that can benefit the people and communities we’re in, and that 
degreases negative impacts of travel on the environment. 
Sustainable travel is about showing we care. 
Sustainable tourism is good to the local people, their culture, and their environment. 



EHE (Genuine and Interesting Estonia) 
quality label in Estonia 

In year 2001 the system for labelling the tourism products was launched in Estonia. 
 From 2009-2015 the label was not issued. New life started from 2015. 
 

EHE (acronym from Estonian words Ehtne ja Huvitav Eesti - Genuine and Interesting Estonia) 
is a quality label for tourism products and services complying with the principles of eco-
tourism and which are nature and environmentally-friendly, provide genuine experience and 
value cultural heritage. 

 
The main aim of the EHE label is to promote the principles of ecotourism among tourism 
enterprises, customers and the general public. 

 
Some examples of labeled tourism products: 

Package “Sauna session in a traditional Old Võromaa smoke sauna at Mooska” 
Package “Orchid tour in island Saaremaa” 
Package “Hike on the paths and in the footsteps of Sangaste's Rye Count” 
Package “Cider tour in Tori Jõesuu Cider and Wine Farm at the edge of Soomaa” 
Package “9-day bicycle trip to Western Estonia and the islands” 
Package “Klaara-Manni Countrywoman's Spa” 

https://www.visitestonia.com/en/sauna-session-in-a-traditional-old-voromaa-smoke-sauna-at-mooska
https://www.visitestonia.com/en/sauna-session-in-a-traditional-old-voromaa-smoke-sauna-at-mooska
https://www.visitestonia.com/en/sauna-session-in-a-traditional-old-voromaa-smoke-sauna-at-mooska
https://www.visitestonia.com/en/orchid-tour-in-saare-county
https://www.visitestonia.com/en/orchid-tour-in-saare-county
https://www.visitestonia.com/en/orchid-tour-in-saare-county
https://www.visitestonia.com/en/orchid-tour-in-saare-county
https://www.visitestonia.com/en/orchid-tour-in-saare-county
https://www.visitestonia.com/en/hike-on-the-paths-and-in-the-footsteps-of-sangastes-rye-count
https://www.visitestonia.com/en/hike-on-the-paths-and-in-the-footsteps-of-sangastes-rye-count
https://www.visitestonia.com/en/hike-on-the-paths-and-in-the-footsteps-of-sangastes-rye-count
https://www.visitestonia.com/en/cider-tour-in-tori-joesuu-cider-and-wine-farm-at-the-edge-of
https://www.visitestonia.com/en/cider-tour-in-tori-joesuu-cider-and-wine-farm-at-the-edge-of
https://www.visitestonia.com/en/cider-tour-in-tori-joesuu-cider-and-wine-farm-at-the-edge-of
https://www.visitestonia.com/en/9-day-bicycle-trip-to-western-estonia-and-the-islands
https://www.visitestonia.com/en/9-day-bicycle-trip-to-western-estonia-and-the-islands
https://www.visitestonia.com/en/9-day-bicycle-trip-to-western-estonia-and-the-islands
https://www.visitestonia.com/en/9-day-bicycle-trip-to-western-estonia-and-the-islands
https://www.visitestonia.com/en/9-day-bicycle-trip-to-western-estonia-and-the-islands
https://www.visitestonia.com/en/klaara-manni-countrywomans-spa
https://www.visitestonia.com/en/klaara-manni-countrywomans-spa
https://www.visitestonia.com/en/klaara-manni-countrywomans-spa


How far have we reached in sustainable 
tourism development in Estonia? 

Over the past three years 105 products and services of 65 companies has been awarded the 
EHE label. 

 
 
 
 
 
 
 
 
 
 

Estonia has a well-functioning and sustainable tourism principles observing small network 
Ehedad Elamused Lahemaal (Genuine experiences in Lahemaa) www.ehedad.ee 

 
 

Estonia has a good ecotourism „mascot” Aivar Ruukel, 
 who is well known in Europe among eco-tourism stakeholders. 
 

http://www.ehedad.ee/


What are the pros and cons of labels for 
sustainable tourism products and services? 



What are the advantages of having a label? 

FOR ENTREPRENEURS: 
Allows to view customers journey of the business. 
Evaluate the visitor-friendly nature of the product or service. 
Improve visitors awareness of eco-tourism through the product or service. 
Brings out a clearer marketing output. 
Communication is facilitated (label logo). 
Obtaining training, expert assistance and advice. 

 

The label is a tool to help an entrepreneur to modify his product or service: 
to be more focused to social-community 
to be more environmentally friendly 
more evaluating local culture 
 
 

What does the label owners think of it? 
VIDEO 
 

https://vimeo.com/240964220/15ba0986c4


What are the advantages of having a label? 

FOR VISITORS: 
The label gives the product or service a quality guarantee. 
Allows customer to easily find a product or service that matches his value with the market. 
Allows you to navigate more easily in tourism market. 
Allows you to filter out eco-tourism offers on the market and support eco-tourism. 
 

 
Individual visitors are becoming increasingly aware of sustainability issues. 
For example: Some Tour Operators are committed to favouring hotels that have an eco-label! 
 



What are the advantages of having a label? 

FOR STATE: 
The state can market its country with quality eco-tourism / sustainable tourism with a quality 
label. 
It is common ground that the national tourism development plan has a major role to play in 
raising the awareness of business and visitors - this is one way to do this. 

 
 
 

 
 

 

A country-level quality program is needed – 

it brings together all the labels and contributes to the entrepreneur's self-development. 
 



How does a sustainability label work in Estonia 
or in general in the tourism sector? 

A sustainability label is based on specific criteria. 
The criteria of a label are specifically determined for a products or a services. 
These criteria are used to assess how a service is offered or how a management system is 
designed. 
Compliance with these criteria is regularly verified. 

 NB! In Estonia the label is given for 3 years – after this time period a new application must be 
submitted. 
Labelling is a voluntary process. 
It is an official label, awarded by an organisation (In our case by NGO Estonian Rural Tourism) 
and supported by state (Estonian Tourist Board). 
The average duration of the process of obtaining initial certification of a label depends on the 
structure of the application process. 

 NB! In Estonia there are 2 application rounds per year and twice a year certificates are issued 
ceremonially. 

 



Which are the most useful certification schemes 
(National, European, International) 

from the point of view of SMEs? 

All ecolabels on tourism 
There are several different sustainable and ecotourism labels on tourism field. 
Do eco-labels vary in terms of credibility? 

 Probably yes. 
Are some labels more commonly known then others? 

 Also yes. 
 

WHAT TO DO? HOW TO ORIENT IN IT? 
 

http://www.ecolabelindex.com/ecolabels/?st=category,tourism
http://www.ecolabelindex.com/ecolabels/?st=category,tourism
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There are more than 100 labels and certificates for 
companies, regions, services or products in tourism 
worldwide which classify them as being sustainable. 

http://www.ecolabelindex.com/ecolabel/beluga
http://www.ecolabelindex.com/ecolabel/aenor-medio-ambiente
http://www.ecolabelindex.com/ecolabel/b-corporation


Which are the most useful certification schemes 
(National, European, International) 

from the point of view of SMEs? 

In August 2018 started new project SUSTAINABLE DEVELOPMENT GOALS TOWARDS A 
SUSTAINABLE TOURISM IN THE BALTIC SEA REGION 

 Funded by: The Council of the Baltic Sea States 
 

Estonian Rural Tourism Organisation is responible for analysis of best practices of sustainable 
tourism in the Baltic Sea region. 
 

 



THANK YOU! 
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Raili Mengel 

Chairman of the Board 
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eesti@maaturism.ee 

www.maaturism.ee  
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ESTONIAN RURAL TOURISM ORGANISATION 
www.maaturism.ee 

(background information) 

Non-profit organisation Estonian Rural Tourism (ERTO) was established in January 2000. 
It´s objective is to represent the common interests of rural tourism service providers in order to support 
the development of countryside tourism in Estonia. 
The organisation has ab 300 members from all rural areas from Estonia, which is really strong network of 
tourism businesses and other tourism service providers. 

 ERTO represents a rural tourism cluster comprising rural tourism entrepreneurs, rural SMEs in agricultural 
and production sectors, active tourism providers, travel associations, schools teaching tourism and others. 
ERTO has more than 17 years experience and competence in development and marketing of rural tourism 
products in domestic and foreign markets.  
ERTO has participated in many cross-border and national projects concerning product development, 
branding and promotion of rural tourism, quality assurance etc. During these projects a variety of analyses 
and research exercises, strategies, marketing materials for end users, manuals and training videos were 
completed. There has been training courses, seminars, workshops and conferences arranged for members 
of the organisation. In addition, the organisation has shared its experience in many international seminars 
and has organised many marketing and capacity building events. 
One of the important fields is development and promotion of culinary tourism of Estonia. ERTO 
participated actively in implementation of "Estonian Food" project in cooperation with the Estonian 
Ministry of Agriculture and the Estonian Chamber of Agriculture and Commerce ca 10 years ago and 
now  ERTO is the main partner for the Estonian Ministry of Rural Affairs and Enterprise Estonia Tourism 
Board in creation and promotion of Estonian Culinary Route, which is part of the Baltic Sea Culinary 
Routes. 
ERTO is administrating Eco-label EHE system in Estonia. 
The organisation works closely with the various tourism umbrella organisations and stakeholders. 

 
 


